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MARKETING MANAGEMENT 

UNIT-1 

PART-X 

 

Concept and Method 

 

Various concepts used under this method are distinguished as: 

 

1. The local market concept. This concept is meaningful only in those 

economies which have a limited transportation and communications 

system. Naturally, the producer has no option but to concentrate on 

particular localities Therefore, the seller's activities are limited to those 

customers who- 

 

a) are geographically fairly close enough, 

 

b) are willing and able to buy, and 

 

c) prefer the product. 
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4. The global market concept. A market concept that has gained interest in 

recent years is the global market concept. This concept is made possible by the 

development of international transportation and communication system and 

liberalisation policies adopted by many countries now. 

 


